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The 1st digital media for the
MEPrIA Supply Chain Community
2021

More than a digital information media, Supply
Chain Village is dedicated to be a place where
the whole professional community can
connect and exchange.

With the 7-minute weekly news, 12 thematic
webTV programmes, video reports, the latest
news within a daily newsletter, ready-made
webinars, live thematic debates and an inter-
national newsletter, it has become in 2 years an
active platform to connect and share with
supply chain managers.
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Be part of
Supply Chain Village

Even more in the current context, digital has become essen-
tial for all companies: simple, fast and powerful, this commu-
nication tool will continue to grow in a dazzling way thanks to
the progress of digital technology and the growing number
of connected people, its capacity to facilitate customer rela-
tions and increase your market share.

Supply Chain Village, a web TV and a website
fully dedicated to your business activity:
Welcome to the press 2.0

‘ Communicate in real time on your new products, your business offers...
and benefit from a powerful relay on social networks to be noticed on your

market sector.

Communicate towards an ultra-targeted audience including all
professionals.

Contribute to your company's visibility by taking part in the news,
debates and thematic programmes produced by our specialist journalists.

Expand your network and meet targeted and qualified business
decision-makers who take part in our programmes
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How to communicate in
Supply Chain Village

4 communication actions (website, daily newsletter, videos, promotion and
production of your digital or face-to-face events), according to your corporate
and/or prospective needs.

‘ 1. The Media

On the Supply Chain Village website

Fully dedicated to your business activity : an increasing monthly traffic -

14 Web TV programmes (including the weekly news)

Advertising banner (monthly rate): see rates

Partnerships: for WebTV programmes

- Billboard at the beginning and end of "Video On Demand" programme:
25 K€/year: 10 broadcasts

- Weekly News: 50 K€/year

Partnerships for live thematic debates: 2,500 € (see editorial program)
For each debate: 1 theme/different topics discussed/4 speakers

Pre- and post-event visibility package newsletter/social networks/
website/partner intervention and delivery of subscribers information.
Video and visibility: 3,000 €

5-minute interview of a personality who talks about his company

In the Daily Newsletter: 27,000 professionals subscribers
Ad banner (weekly rate): see rates

Promotion and animation of conferences

or webinars/events : 2 packages

Organisation of a ready-made webinar: 6,000 €

Professional TV set/webinar tool/upstream global visibility and post-event:

please contact us for details

Promotional campaign for your conference or webinar: 3,000 €
Overall visibility email campaign/newsletter/website/social networks

Exclusive co-branded partnership SCVillage: please contact us for details

‘ 2. SCVillage Events

¢ The online showroom: annual subscription 3,000 €
Your fully equipped stand on the Supply chain Online Showroom: a permanent and open platform
on the supplychain-village.com website. It brings together the main Supply Chain providers
and a conference area (Replays of thematic debates, interviews and SCVillage events).

¢ TOP Business Supply Chain: 5,000 €
A new face-to-face event at ESCP on June, 25th 2021
During a day, meet the Supply Chain decision-makers and the main players of the market
(Package : stands in the forum areq, conferences, workshops, cocktail lunch, networking).
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Supply Chain Village
Advertising rates
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Editorial Program 2021
Supply Chain Village

Main topics discussed in the 2 Supply Chain Village
debate programmes

Le Débathlon
Speaker: Jean Damiens
December: Tracking from A to Z
January: Does rail freight (stil) have a future?
February: Health and safety in warehouses
March: How to manage a crisis situation in logistics?
April: Turning environmental restrictions into an economic and commercial asset
May: Train, boat, truck... which is the most competitive way to import from China?
June: Why and how to integrate weather data into sales forecasts?
September: How to choose a WMS in the context of an e-commerce project?
October: Is the PRDD appropriate for all cases?
November: Automation, robotising, e-commerce: who are the big winners in the health crisis?
December: How to explain Supply Chain to children?

Live thematic debates*
Speaker: Jean-Philippe Guillaume

January:  Can (and should) all warehouses be automated?
Guest Partners: automated system manufacturers, integrators, resellers
February: Is road transport paid a fair price?
Guest partners: courier, express, full load transporters
March: Higher education in Supply Chain
Guest Partners: Business and engineering schools, Universities
April: Visibility in the management of transport operations
Guest partners: editors of collaborative platforms, TMS and tour optimisation
May: What's new in the world of forklift trucks?
Guest partners: forklift truck manufacturers, distributors
June: New technologies for the Supply Chain
Guest Partners: start-ups, manufacturers and editors of innovative solutions
September: How to choose a consulting firm for a digital transformation plan?
Guest Partners: Consulting firms
October:  How to set up a perfect tracking system?
Guest Partners : integrators, manufacturers of data acquisition and transmission equipment
November: What value-added services can you expect from your logistics provider?
Guest Partners: logistics service providers
December: How to forecast and plan in a changing and insecure world?
Guest Partners: publishers of forecasting and planning software
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Supply Chain Village
key figures

Daily « Video News »

... opening rate:

27,000 16%

professional
decision-maker subscribers...

450 68%

are decision-makers are users/shippers

CEQ, Supply chain and logistics managers, (45% Industry, 23% Distribution)
Operations managers) Sectoral distribution of SCV visitors
Sectoral distribution of SCV visitors

Website Traffic: SupplyChain-Village.com

24,377

pages viewed

12,582 14,556

unique visitors Visits
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Supply Chain Village
has no lack of figures

Xavier Bertrand Elisabeth Borne
(President of the Hauts de France Regional (Secretary of Labour, Employment
Council) et Michaél Lejard (Co-President and Social Integration) et
Agora Médias & Agora Managers) Jean-Philippe Guillaume (Editorial Director)
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DIGITAL NEWS FOR THE SUPPLY CHAIN COMMUNITY



Jean-Philippe Guillaume
Editorial Director
Tél. 06 07 69 48 80
ip-guillaume@supplychain-village.com

Soline Kuylle
Production Manager
Tél. 06 60 09 69 88

skuylle@agoramedias.fr
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Meet the

Supply Chain Village team

Michaél Lejard
Co-President Agora Médias
& Agora Clubs
Tél. 06 63 18 08 41
mlejard@agoramanagers.fr

Hervé Richal
Database Manager
& Community Management
Tél. 06 98 18 36 51
hrichal@agoramedias.fr

Laurence Pasquier
Sales Manager
Tél. 01 8573 37 17
07 63 19 16 95
Ipasquier@agoramedias.fr

Benjamin Souhaité
Producer and Web TV Director
Tél. 06 98 18 90 07
bsouhaite@agoramedias.fr

Supply Chain Village - 42, avenue de la Grande Armée - 75017 Paris
www.supplychain-village.com
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Co-Founders
Sébastien Guénard
Michaél Lejard
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